S 5 SR80S Sy - sole dulilad

Ol s gSads 8 gale andd

¥ el oglacd iz o

9 AH Ny poal (FRile Bl b Ob i SHI0BY » B LS izl Colgiu fI

S g oy

vd‘Mﬁf Cvjxuﬂl?a}j&s“st‘juajL;’)w

DOI:10.22034/jtd.2024.433403.2881

L s 0l 82 8 sl 55550 2l Ol sl s a5 L
) Al S Sl o L anl oS8 S it a a od gl
pike 1y Lo o ditm slonis psls g 5 0l its SLasli 5 4kl 55 655
03,5 ol e oo 5 Ol (6l lete Dl o 5 Dleds il 4
SIS il Cte o S L a5 S sl 0l e |y el
el Sl g am g Lo o 0 idis gl 2501 sl Jslse 3 S5
Sobliy Lafon celorl Sl S Shorsly ol ) Bdn
el (gl Sl 5 g 9 A e (ool i el 0L 2l
Sl O sl iy 5 g sla 2 plego 50055 RSN
e LSl e (6l il 0l i (6 S 503w fd 53 Oy gty &S
O iy el ol el eslid (gl L ONYlrs Jus 3 La puae
A sy S Gl e 53 s o (eler | S s 4 S ARy o0
L asls oo Lom o ol £3,00S oo S (630 (5505 5 milio
S A s S Gk ) (sl Gl s Sl
3Ses 5 Lt fmn 5o LaglT Csll S5 5 g olalsy Eely o6 tio Sl
SUCEETE NPT P e

oA N R Ol g e sl Ja sliss
Pl dl 53 5 i 35 5 6 Sl S gladais

VESYN NS ol s Gl
VEXTVYY i s s

S slo g
40‘;@3 sz\A ‘LS)‘—’UJ zg;..:uo) nJ-.@.aS
ol ENslre (6w

4020

Shalo S5 b 51 gl 13 6 885 8 Conio

Il 53 i oy 5 S slon Jon olss e s
e WYY e Ve Jlw s o35 AV L 1, YAV
Office of Planning and Budgeting,) c—ul sl—u)
3552 g0 bl Sl sl 4 > 5 L (2023
At i s s Jon 0l S S s
f55 By SRl IS Col) e Ll o) S S
Ao slrsl Hygb 5 0l b lals s aidw 5
S et Sl 25 5 Dot il e o3 L |y U foa
B s o 03,8 50 e iy
FORCIRENENERCEPIE [ NSNS PP R
st o (63lete (slaans )5 (g i (5 5lales

035658 plis 3 (oS5 (658 S 39 e Slebany
sleadl gl o550 S D)la b b ) s ol
A5 Cslan S el a8l 55 S s
LS i plins 5 (6 885 ¢ K3 Sl Sl
S YPA 5 oe ol 5l i VEY Jlwolapags 5T
Ministry of Cultural) J_s S i w ol ol as 555 S
> (Heritage, Tourism and Handicrafts, 2023
Sy enS 5 dlad Ja VYT sl Ve Jlw
—> S 3 L;:J__f(aﬁ Lol sluss 5 a_dls
Deputy of Management and) &l o355 oL YAYA
‘s 5 o 4oy .(Resources Development, 2022

Ol Ol se il oKD (g ke 3USLEINS S5 5] ] S ke iyl puslid )17

(n.abbaspoor @khu.ac.ir) J s sl 55 <o)l 0l ¢ g0 l53 ol KE oy ks 5USCEIN ¢ 513k g ke 05,5 JLslzul. ¥

Ol Ol o ls3 oKD (g pike 5SCEN5 SIS, 3L ke 05,5 SLslzul ¥



OIS g 558l Lo,

O

O

O O

R 554 5 (§ e DL A3 5 S5 S
Ol it (o3l o oS elerl s ol
.(Martinez & Del Bosque, 2014) 5,li5 . I

CS el Sl o e slaely
T R e B
S g S S A s Ay
s el sl s > 5 Hleslw 5l (g b oAb s
b oleslw Slles 5l (6 oine DSl 2ld 5 oean
Jmol gy (83 e s o 5 3 s
o3 55 Lsedads 55l 55 e Skl 5 6 5ok 5 4 25
oS el 0l o b A (D el
b s, Sl AT 5 (1993)° 1S
LY 51 513 8,01 0T (2016) "Ll 5 5 Seasl>
Cdsms (D sl 35 HLS j . Cib Sl
e 55 Ol A gl G S sl
Slal am 53 sl OlySe b Al b
i 5 O 3 Sy las sl 58 Joles 5 o3l
.(Erkmen & Hancer, 2015) 5, <

Lol el ol it AT pdaws 2153l 035 el
ws el Sy Sk 4 S, 531,
OV 5 Olods 5l 0L i Cul o S iy
amol= JUB 31y 0s 5 a S Colo; sbes, i
‘H\”; (Abbasi et al., 2017) als oo s
S a8 e a5 (galal ol a4 i b 2l
4,8 o -l 53 5 ‘J“-'SJ—S’u—“%“‘:"‘ slas Sles
Slap b as (8,5 V5 ame 51 Yzl 5000
Ale S pltolaasliy 5o |y sle! Clp
25 gy el (mlply s (g iy Sl
Ol itee sl 5 L o slarl S )5 >
sla e 5 b 3l IS ol Sl el b
S92 (§ pmien Smlio) 5 dgnl 5 A S il

.))‘)

95 Oladl 52 S59 0
= 4SS Ceul g9 OS5 el Cd s
¢_>ch_»|)>}¢L3J;_.:mv_a})L§J_>uﬁuL_.§)L§
U CYYI IUCTVIN WP PP = [P SR O R
I3 5 6oladl daw s o SaS 5 M) 5L,
Ll glrosl sl 5 IS (g5 5 (S ChS 550
e
el GLa SUS b ) 51 S, (e

1. Keller
2. Djatmiko & Pradana

ils 3350 Gla)S snS 3 S ol—m sl )3
.(Mandhachitara & Poolthong, 2011) <.l
S sdoms d B gl (B g 4 bl
335 o BIDl o] 53 ;5 5 Ceds Lo Jyames
Oleor L3y (=l a2 o5y L oS (5 5Ly
183 s s feslomal) 350 (55l A dsmams L 00 5
g A (6,3 (VAT (g g & 450150
(s S 355 Y| Hui das oo llis aS Cl
Ay aS aln oy aasa oyl (555 K3 A 4
S VIS slnai 2l Ly Ead 55 (5 oy
A 4 (g ,lolss ((Tranzadeh et al., 2012) u_S -
Aeas o G o s (55t SO (Sl 5
Gl il SO (gls s aS oals plis Slallas
C_Tl.;j«.:,.pja.{&_im (W iSb dab L S C
Esmaeilpour) »si o i 20 Cie plas au olas
Cols 8\})3 LU ao ol i syl (et al., 2018
Slasgorme L el i e 505 Sl 250
S e sloml (SVsb  Sleyayes So sl L ol &
25 S pas Ly |y A by sl ol e
o) IS e meglie L3, b bl gl
o L9 ) ol o] S5 6 ol e
CS b Sl 2 ol sl 5 A8 e )-S5
5 0L s b oltalids a5 s i e
(Azizi & Kapak, 2013) 4S5 s 405
2 gmdisn O e (§513s sl oS alse 3l S
Wl (ool (g i e Sl
DBl s Jn Sl G (gl Sl ()
.(Nadalipour et al., 2019) ¢l (5,5 ,—» b,
Sloa e 0l b s elan) Sl 4 SLTH)
Xia0) el Jlays 5 5 g i Cenl 3 ,SNL A s
= lagl s lacdles e ag (etal, 2017
sl 5o golddin =B, 5bl 5o ol e (5 51L3s
Aol Gt Sl Ol gt 5l e 5 g
S s am g a S das e DLl L sy
adax ) (5 SUsS a3l L dsils oo (sl
S5 Ol e Sl 5 gl (s o a5
gl alple i dba S o s 5 Ly
L aslin 55 05 3 Sl (el Sl oy
Sl At B 5 i iy S 0l K0 8 sl
3 ) g it s ) ) el S5 )
ol e 51 sliS wals ) s Shee
ol Cms 3 S, b el S g ol
B s e Ly L s By a S Cul

Arnogi 5 (5,500, gy — sals dolilas

Ohgah g Salia S gale Garad

0 VPV b o)l o)l ¢ @0 s Sl




S 5 SR80S Sy - sole dulilad

Ol s gSads 8 gale andd

¥ el oglacd iz o

G L ol yites (50lBg o e selozz] Eodgns il

S i Lol g 9gad iy gl (2eibe

(Gullupunar & Gulluoglu, 2013) 4_S sLsu) 4
g ol o aS Cul olba i 3l K (650l
o8 0L e (S Ll pd s 1,
e 3l dde Ol it A Gl g S d e
OIS pme 55 Ce e sl Sl (55l ¢l
Oliver,) sy o L3, Il glaslg Sy 15 55

(1999

FRPR UCeS PO NS S B TOP-J R SV Y
(2016) phlsen 55 g dles S a5 ol
3 3§ s Cmiliny 300 s Ly (slalie 5
Olg=e g s Cmio 53 A 4y (5L A
5B 95 a Ly o a3 5 (5 e Clioy e S U S
Omrzeed )ls A e (651l (bl y Sl
i A e bl s it Sl 36
OV 5 3055 35 on El 035 Ay s 5T
Cdgams ;30 s 0 olse L gladlis 55 (2021)
Gy B e 18 e d P Al el
=l (S L O e b lao s LS (gt
CS b lat C g Jilils Ol s pmiin slazel
3 S e Sl (6 e gLy (IS, S S e b s
38l 3l (bl 5 e 5l (g te slazel
56y plze U —agh 55 (2022) ol
A ol B L 0l e (oL g slanel 0
g a8 Ules S ol clade SOL s 53 1, 4
andg 535 5B 0l st (1alss 5 slanel 53 s e
Ob s slazel 5 (Il 5 a5 oy LS U
DS p 6 Sl
2 (2019) " ulsss ol S 5 il g s
bl oS, b elal Sy O S ddle
(S b o 54_5S)ys 5 b 3l 0l S ume
Cd gns Sl 53 (1S ale o a S Uisls Ll
am bl s Sl el S0 ae il slens]
(2019) O en 5 od aas o Sl | oS5
St elar) Sy 300 ol L glalis
e (G ptn JLy Al 5 A i A e
Cd g glac o slal miwsb plisasas S
deasd 500 53 6blims st ;30 Slejlw elazs]
Al (G s (LB,
Oly—e Ly —bass 55 (2020) ohlsen 5 5
bl as, b elasl i JU O U

1. Servera-Frances & Piqueras-Tomas

J—l 50 5055 solas Sldes o) howd s s
Levy) J._.:Lz-..fgga 4._3\7119)\3 C)))_..oig QUJ(:L@._.« L;
sl Sl s lac e o) (& Park, 2011
oo iy oo Llie pr 5 o p bl a5, 0
o=l CS b sl Sy C_el.\.a adom 3oyl
el (al., 2019; Martinez & Del Bosque, 2014
Dawar et al., 2023; Islam, et) oL« fe C Lo,
al., 2021; Sen & Bhattacharya, 2001; Smith &
Brammer) Lagl J¢x5 354 5 (Alexander, 2013
Ol b b i 4, (et al., 2007; N'Goala, 2007
Shin & Thai, 2015; Choi & La,) Layl s lsLs;
oyl casalsl 53 d el (2013; Chun & Bang, 2016

O 5 Sl A 85 5 ) g Ay s e
2001,) ;LS .aS o i US4y |y A
B LAaJ..i‘ ¢La)jl.3 )\ Lg\d_ﬁﬁu)) \) J—.{}@' (p 272
03,5 iy 25 (5,l5 o i S )l yd el 4S (G5
R oJ_MgsJJw ij_ﬁaj_} L_.flseJ.i‘ cLA))Lg U,AL_.M‘J)
o line &5 5 31 OBUS G pome 48 (6 1 gaS IS o S
S0 33 3}_&@ PLEA T oJ_.imS):J_:}.A? J\_“suﬂ
J—<PJ" Aeas Solei el iSO e Al 355 Uy )
(Zeithaml et al., 1996) .l :s)Uasl U Jyames
A A Sl e a1y (b5 ol 0L e
Jebes il e o) (b Ay e 18 S
J_:J.:dk_o.ﬁ)\ \)&L_ﬁbgd}_&wdw J\_:;IL:AI_.:A\)
A U5 (gt (golalss cul Adaa a w8l
315 (S Oleslw 3 Sl Gl 4 3L

Do SYsb gllay slowl (1 e (5t g
aldgne ity .(Morgan & Hunt, 1994) .
sl (e s L;J.SJ.(_&);V_@.A —E3ose
das o SealSTly (60l S5 gl (gl dey o
g2y Ay dgx gy« (Sartori et al., 2012)
LS)L—-?‘:‘}‘}J“:‘—“" cd_AkLP.L_@aS)\ JJ‘Q)L:P&S)J‘D
=Ll =l Bus (Larasati & Hananto, 2012)
szbL.}j JL;:i\ J).ia..od.: Ja_{‘j) >L..>=_L‘_90LU;..&.A L i



OIS g 558l Lo,

O

O

O O

.J_kbdawo\)_@ss‘)b_uﬁ)

Do P dxwgd 9 5,1 De

30 = sl Culgiamn Ol
Ol yien 5,518L59 9 A0y g

35t L oS8 elanm) Sl s Dol
AS e S 5 eSO e Ly ada)y g 5 slazel
Shin & Thai,) sl =S e Coilin, Lill 4
Choi &) S gip e IS lany 5Ly (2015
o yns 45 Al 53 (2016) KoL 5 ol (La, 2013
3 e slazel g Ay o aa )3 S (elan]
2,148 . )_:.?L? S ymins oIy y3 355 4 Sy V_AQT
g 45005 S )L (2015) L 5 s ¢ pimman
Sl 550 ladaly (Lol ol oS, slen]
Sl ol s ataly b g p i Cli) 4 S
Cdgme 36 0 2 50 (Q013)Y 5 gpn drs e
23 05 9% (S pmtes (S50 g olazel o 0S8 elan]
53 S S8 s (e 5 S
oM E i ols s by (2019) S _as
5, Shos 4 S U laB S A e 5 dles S 5 Sl
Sesleanl dm s ei sa (S0 slel s
03 6 pten Sael 500 o g ol D30 o b
e IS e e 3 (6 e (5518, (5L
c—elar | Cd s a S Ul )3 (2014) TS o
o (§llBs 5 A i e 9> e (5,86 S,
o=l oyls gl a5

ool > Joa sleml i N A3
SIS e 36 oL 2t

A g 53 Jo elel Sl 1Y A b
2yl S e J_.:SL?

Ol Ao (5,159 53 L 2 9o I

Ll s Sl St g b sl g
Sr—iwe s 30kss 5 Olrsaplas SLaS e
DS JSi gl md s Oleds 5 OV s Ly
A B 53 (3,0 A e () esdle
.(Kayaman & Arasli, 2007) cul 45, 4 (52
Sl 53 S E g e 55 o
(Lahap etal., 2016) 5,105 . , 3t J=a L hL
Wl e 3,5 Ly g be 4 S alSn
5,8 0l Ly 5 AS e 6,8 en ol L asN e
WS e b ueady eSS S
(1998) Folwand 5 ol ;T Sl in st wluil

5 (O S G Ol e )L,
odelwsay (slmosls (g b Lw OYslas (g5lwdde
O D 33 (S aisad gy a4 S sdal_ie 298
e e S il 3y o 551,
dny olen] S s Slanel 5 QLSHS (Ol 2t
.:)IJJ_:AJ,_}ﬁj_iM);I)J_;‘UOiMwL?—
Ols—e Ly a5 53 (2020) oK en 5 okl
0 Sin (Sulaldy 5 oS, b elal s
Oy SIS fr By s (s s
L 0l it ool o5y 5o slezr] ol s )
(S pmies Cmlio) (Dl CdS o oibe los e
30— o 0Sh P ES A e S s d S e
3Gy Cmlipy 4S8l LS @Lﬂ sl LIk
Sy 5 lel S g i)y 15 0S5 g
Sleds i S ool At Lal cdsyls ol 4D
g pl3lms eyl ) 5SS el

=3l i 3 (2021) oS 5 Blsun
Slmosls oy as a5 lsldy )5 0l S0 me U
S5l 3 5 s oDl SL g 0l it
Silwdae 31 o 5 I8 i sy ol Azt ls
S—R3% Q_:L:.; s Sl ol Yl se
QQA_&WHWL@!)LSJHQL:JQLBT
Gb O s 8 Slatasly 5 A 4 Loy 5 S
TS 5 sl & 313 35y A 3 Sl
Cod s DLl LT plse Uy it 53 «(2021)
b oldis Cons o ol ide b 25 0 elozad
S YAY ol 55575, 8 L c(Futidn o 55
Sl s OS8O b glon piie oS il s s
e Sy L) (omile 0 e
Sl Ja gl e

S e oL Lagiasy ol
s et b o el S o BLS))
et 5 St A Ly s el S
Lol 5 by Lo by gl e BLS)
33 ol ple il 4 S )5y 3y (54155
v_a)Lﬁyj.?i;oc_%O_i\O_ﬁbngluhj}_ioil
e elel S S0t ()
A o e b e L 0l e Il
i e aallae Jue SO B 5o (gt ol
el Sl 2l el Sy e
Xiaoetal.,) YL is s gla fia ol 2 be gl
Dlgr la aly Jioagsy ol ol amal> (2017

3. Martinez & Del Bosque
4. Andreassen & Lindestad

1. Susanti
2. Srivastava & Singh

Arnogi 5 (5,500, gy — sals dolilas

Ohgah g Salia S gale Garad

0 VPV b o)l o)l ¢ @0 s Sl




S 5 SR80S Sy - sole dulilad

Ol s gSads 8 gale andd

¥ el oglacd iz o

G L ol yites (50lBg o e selozz] Eodgns il

S i Lol g 9gad iy gl (2eibe

OLis 5 (6505 sdaze sla gy (etal, 2014
Sololdy 5> candis 56 gt Cliny S Ulesls
:o—!»l .(Martinez & Del Bosque, 2014) 5,ls s

6 oTslslay 5 ol ite Cylio; 10 Ao b
.5)\.3_{@

Ol s AgS oo olasar] Codgtms 51

UM AP PR O PR IR
bl [ S o SeS (ble dg o5 e
N'Goala,) d—as oo Gl ) &S, b 4y (gt
.(2007; Brammeretal.,2007; Matute etal., 2011
g 5 sazel 5y U 25yt olann) Sy s
ol a5 S o Sy B ) eSO a4l
&1sLss 5 (Shin & Thai, 2015) el juns Sl
:o—l s (Choi & La, 2013) u_sbowl o &S, S as

Bl At g3 Jia slas | s 11 Ao
5108 e 56

LT (o5 53 Ol e dgs

Sl pl3ly 5 Gos Al (05 Ay 4y A
L e S sl sd dmy 5 4 it o p34S
LS o pll Bl L) s bk sy L e
ol La s o o—aeea ((Nematollahi, 2019)
el (i (glalby pd ele u_gaia Su_as s
:o—!pl .(Chaudhuri & Holbrook, 2001)

SIS e 56 L st g laly 45 dgas Y Ao b

(A ol Slas Sy Ol b asg L
sd—besls gLii ) IS8 s Ak e sgde JAs

el

1S3 o S H 5 o ks sty el oy o
b i 51l 5 Cmlin) 5l (6 imine (mb) (kS
R e

[ PR PR S FEE PRCI U FIPI R W
.bj\i_fun

5 e ol 53 Jia olat ol

A gl a s wles, s ol glasisd ol iia
Catl 5 BN 5 o 4y a S (olaadl 5, Slas
S5 sleslw SI .(Dawaretal., 2023) u_as
5ol 0T ol e )ls o elan| S
Sllwsl (Islametal., 2021) uals g 5w s 5L
AP Al 5 it Sl dey (S0 Dl 5
.(Sen & Bhattacharya, 2001) 351 s el 1, 45 »
et soeimes B (Ol Al S oS bl 5o
23525 5 it Sl 5 el g plol i
O ea 5 55,5 .(Smith & Alexander, 2013)
S i elal S g aS uosls gLl 55 (2016)
il 205 (g lline s e BLSHI (6 pbe Colio, L

Dl o R e
.>)l.l_fda J_.?LS Ry e

Sy 53 (g e olea, S

am LB b e Cloy o s L s
OlsSisn by it Sl s 055 L3, L b,
Laaal s 5 Lasls o p3as'cs S 1 3 (g it oSy
Cnds Ly dyams paeds o Jp b o sl LGSl
e ey 5 ol 4y 315 0T 5 L e enysl
Usta) 553 oo dy 5 53 i blds dd 5 g 5dmen dy




OIS g 558l Lo,

v 55 L g lins Slie 5 +/SFF L )
S0 ol SYslas (gilwd e o 54 20
Jhs (Lol (Gl S a3 (S5 Dlm o 3l
(C; (ol w) 505 Jdes (o (5 =Seyl ) S5y
NG P W rL?._;lv_lSJ.x_a
Sl el (rshy (e dde (o 2 0
5 \Jj("“’ =l bl Sl s 10 ) iy ele
OV dgd) aseslial S5 UL CLgbsduJT
=S5 bl e e 10 5] 2l Lapiie AVE e
hils dds el il 0 W WAVE 3 Sy s
215 OV ) Sl 1S il sl il
SN Joop s b 5 055 gl i ), S

el Al 355 (Y Jgd)

ol 9 Flig 5 SWT w5 (2bL:) Joue

&yl b ylg

ave | s Lo e

LS i
AYA2N BRYV/N3 JAET S5l
Ay VYA +/AY e Ly g geas
JAvE | vIAve +/4Y4 St ol
/oo (Iveo VAL (S Sl dgS
AN UARAS +/voo Ja elenl e

S¥ 9 Py90 SIS 19 219,:Y S

Sl .
sl )ij;m S N e TSP
Py 2
RS
CSR JAAL
s DATAT IRYIZF
s
cloy | oomee |y | ey
A JUA | ey | v | avex
by | ey | eare | ovre [ onea] A

Joo Sads

DS e peseio |y Jdoe Coi S Q square el
Culos, S 2Ll g8y Jds S Q square ,slis
(Y Js4>) (Beckeretal., 2013)

G5 (9
la o lolage 80515 s Sy %SJLO‘EJJA}
J)ﬂuujbw‘db@sﬂa}uﬁj)%
S=S9s0 Sy I s Sse J= osly
Memon, et) Cul el oslil s 55 Sl 8
g0l o (e lidle 5 L aged o (al, 2023
(Soper, 2024) kv SNsLwe gilwdds gl —
N Sl sdate ol ey il sl 4l VYV
.g;_w‘auu;#‘)b '//\)LE.}'}‘J)}»&)LJQ)JJ)
NeS,—i elal o e e wgl
oo, e (2012) bl g Ly e

(T i) 0 03Ul (2007) 3, Sas
S 30 CVR 5 CVI luie cQLfJ_e'-)_léJwLmlﬁ
MbWﬁwWﬁ\j)EM)du;duu_xﬁ
5Ees,S GLATL 5 6 - Selsl Sl (b ol

SRR Sl

JEZS CETCIPYSYP WP YUE SRR S 5 WY [ W P
Aoy 0Y 53,0 Olf.wa.sc'?ul.; de)n ¥F uas o plls
BT 4 ‘J_uS}V.L;JQ)LWJd\)bu):\‘ )
JJ-&)‘ L}_..AL.&JLSJ_.,&)JY’Q 4"&@)\5&[_;&5 stb
o)d 4 (a6, Shdos (Sl e s WY
MM\_‘.&)JY\}JL—«O' Y. )\MJ)V? 78|V &
a)t_w)l_ﬁ-c}_:.aosu.k_@); ov .J...;_i’\:dl_..«o' )‘
j‘u).l Yy .JJJ){O)LLM@%J.ZA&SLMMJJYVJ
by Sl a3 5, SO Sode a4 0l gLlas]
s 23 VY 5 39y aw A3 YY gy 00 Ay Y
slael Hldoys 77 dills Sl s 55 55 A )
3 C)L_ﬁ- A ¥Y 5 ol ol s 1s 51 Sl AL e 4 9ol
cg“.)‘)\_?duyju\_\o)b"'}é_wdu J_Qyob_:l
Olewgs s do s VY cuﬂjgﬁx}@ﬁ Jews 3 YO0
d_o)s VY ‘J_:A}JJUZJ'HT.L.&)J\? cQ\JJ)L_;i)S-)
OSL_«J_:A)>J_<£>L75ML3(._a~\_&):\“‘:ﬁoLA)>
.J_':Jﬁ

S5 5 4503 oo CliS (o ity

1. Galbreath & Shum
2. Abid

Arnogi 5 (5,500, gy — sals dolilas

Ohgah g Salia S gale Garad

0 VPV b o)l o)l ¢ @0 s Sl




S 5 SR80S Sy - sole dulilad

Ol s gSads 8 gale andd

¥ el oglacd iz o

G L ol yites (50lBg o e selozz] Eodgns il

S i Lol g 9gad iy gl (2eibe

.(Chin, 1998).,\.3\4»4_&»\:@@}3 13190 (SLA axta

Q Square ;lado:V  J9us>

f ¢ —
gt ) i s>
O 2 y2:F Jou2 PV latel Sl
+¥40 Ly g
R? s ! RS
2[00 ol
IR Ly pgudd N dgm
EAY &by
CJYYA ol w”)jd')""d?—"g‘ 6[.&,«“*’“ m:.lauj‘ 5&))3‘)”))
aS S VAP ) i b s i 3 taylal b o
/¥ay A ﬁ(Y Jg_.l) | L&J.:_w.p ij_g)bwl.au EMJQL_:J
3 Ol bdien 4S Wb o)l Laais b (Jioe Jil
JOYY &by ( 23 J)J_>) J..;)_&& J_:;U dooyd 0 ul_«:&b\ck—ﬂ

'/Of\Vl_g)_g\ﬂYde\_TJARZ}\d}J_g-)JAVE
S Jde 955 (658 3 S A S el i 4 wls

RGN

PESTNEE

o 1 (1996) Iy ;L ey Ly
S ol odi ol W VAF sl i 5l ool
ol mm A3l /Y 1 meS Jas L )l
il AL )Y o  VAF gl 81 slus s>
Olr o) ST 5 2013 355 (i il
ol 4 S S ul me ol A SL A G 2l
—lai) Sy (1S3 55 5yl 55 > J—
A osdm J A el Ol e LISy
ol e Sl 5 e Ll iCal ol
(0 Jpdm) e 5

Ol D90l glis:F Jgur

a3 | t-values e abayl, PV I
M
. Lol o s
L | ovra | oy < e el I
6)\.)13}
Lk & elal oy
S IRVYAC RN IRV el IR
L gl
SUCHN BEFIATE VIR U BPRRETR SIS B
Ll Lz ol
NEs | s Sl
Shanlo 4
L[y Y| sl gl | 0
L0 Lz Sl
Wes | vy | St
A
el IR TV A sl g | v

3 awse e daans RZ ol F st a5

7o Sl 10 Jgaxr
4 VIF | a+b)+c) a+b @ b a obe
ol S s UARNY DAV t[rYAE LYY AR A Ly 3 35
S ook S A2 VLV 2 IRVA S R 2 BYA 0 SN VA % LS
Sl S ¥ NERY: g Y| edve A o)

1.Sobel



OIS g 558l Lo,

Olsboge (—lal gllage (gl sl Sl 5L
dss sl Sl Soap Ly Joon 5o i s >y
SUN ] B WSSt g U USSP <N 5 UV PRI
L ollely Lo La Jrn s b o slgi s o3 i b
Sy laoes Glojlw ey SaS 5 Lagy o S, 5
o b 5 ol Bl o e 53 slad S )l bl gl
el G b 3l 355 A i el 35 Gl 0
ity roizmen S oSl elaz) oy
Shedoy i sl f 5l eliul Ly dla fon o5l o
Ol IS el 5y 5L 5 e (63,0 3 i
e SaS 5 (85 e 53 o b oy el
Sy e S ilas

s Jon 355 o dlgidon ppmn i S UL L
Olage 4y Slads Ll gl LSHIS oyl L
L Jon i3l oal b 1y 0 ides ) 50 S B850 de
WDlads sl L ()8 en o b 5l usils
Sleym a8 s DLl 5 0l b Sl
05568 slan) glaaS s 5o b 1 i
SaS 355 Ay g 5o 35t ey 5 WSl 30 PO

b 3 5y b e lginty polgr o pu b L
dsle el sbas bl Los Jos 3wl Ly
3935 31 S =S5t (Sl oyl 55 (Slmo oty 3l esli
Gl S eslil (e 5150 (S350 5 (S0 S0,
Db Cle, Lagll oy liw

NI S PE P PEE Y S N
CmiS QLIS (gl (50l (SLa IS (6155 L
B g b e L Ly s 5 Sl lwds
Gt b 31 0lslege olSus Al oo Lo o i
B el s S Csl s 4o lae Ly asl vy
Cgrs ol s s Gl s o3 bl ol
S o3l pLtsleds S iS5

lm fia 55 b o sle o (bl i B L
U JEpy W P SR NIUR CEY G g - S-S N
Al LS daas iealS | glidalaay sa IS i)l
sl sl 2l a2l a3 L s S SL Sleds
O sl il (=SS L d il o Lo Joa o d s
s S o (5,5 S 5 s e e
el gl (galatl Hla b dn w5 hdle il
bl oLl ple e L3, L solete CodS Ly Sleds
A

Loa o 3t o slgitug o dbo b u i Ly
Al e 5l (el L gl e ol sl Ly

S 5 4 g S

J_.\_.;U .J)\J QL:J;_:M.A 6)\.3\_@).5 LSJ‘Jl_IMjQ_;.AJ_;b
93058 Froh el L e e B
Gblme s te , 5B La fia slaml Sl s
@bb@-@}rﬁ A_Dliu_:‘ .J)‘)J—’lﬂJ—:MJJ
dosls glis aS Sl (2015) " 5 mls ns
S das e OLbs Aeagh gladasdl (o caeen )l
a5 s, Sbline st 36 5508, 1 s
s s el L S er S 3l 0l e
Cninr 3 A a1y A 1 el 9 (St
Hk@jﬁﬁd&lﬂ)b}@}\bﬂéﬂm
ool 35l 0l b (g llbs 5o (g lalae s e
L’*:*—P'p-"‘w,ﬁu—" Al sls b i colio) o
Olads (s b (5oIsloy ot s U (g i Jo >
sazel 5 g b Clio; (S, 5 O b (lan s
CS i olar ] S gins 4 S U0l HLis (g iie
Sl daasl wlwl p jls cie 356 g lslss s
Ol i—tie (54155 53 (solslias s oo 3L oL 2t
2% gl L Cgamen 5 o b ol Al sl
Glins s e 306 Joa elat Sy dlaaly
S LS L ) J_:.ib” Dyl ol e dgxd s
P S 5 el g e sy el
Ol it Sps K558 ) 2 Lo aS (ol (2019)
O sle ] i s Splol DLl 5
Q:J}ﬁ_.«ﬂdmli).\d:j)_éebjﬁ- 6L&¢SJ_&L_.J)3
Sl te 36 oL e dgm S, el
L g o 4o b ol Al 315 0 e (55035 )
ULLJZ_:»A&)‘)Uj})t—&l&‘))@fﬁ‘ﬁﬁbw}j
23 a S Al s S e dgad ool A B

..>)\>C,~..;a)_§13 Ol ie g,lblby
L L a5 o algi i sl i p b Ly
e g e e S b el (55155,

1. Dapi & Phiri

Arnogi 5 (5,500, gy — sals dolilas

Ohgah g Salia S gale Garad

0 VPV b o)l o)l ¢ @0 s Sl




S 5 SR80S Sy - sole dulilad

Ol s gSads 8 gale andd

¥ el oglacd iz o

G L ol yites (50lBg o e selozz] Eodgns il

S i Lol g 9gad iy gl (2eibe

T2 Sla o 16350 aadlas) gl Cain
VDO (g S8 i Gy e sl
https://sanad.iau.ir/en/Journal/gjts/ AA-Y

Article/5253347jid=525334

= OV AN Ly o ¢ ool 5 5, b i
Gt (o en A o5 s o)l Bl A
A e 5 (S b Ly e b)) 3B
= Clhdes gl ol O sl fia s
AY-VF (DY s
article_17580.html

https://nmrj.ui.ac.ir/

(Alisgese 5 a3l pmate ulos ( —ule
s sl | Cdsae 56 (OVA0) ol e
ST 5 a5 b e slel
(PS5 oy e Ol e ol ol B
https://doi.org/10.22059/ .4+Y-A00 Y+
jibm.2017.61304

(= S g edoaw (Sl a3 5 3
S el | Sl 36 L(VWA0) 55 mms
=0be i e e L 0l il gl
(G5 8 e Dallas Lol 5 sl
https://doi.org/10.22054/ .AY-£Y (YY)
tms.2016.4164

v .OVF 2 Y) 30 5 g5 ael o b5 Hlal oy, S

5GSBS Kn Sl Sl VF o ol

PR S NNIVE W E L RN J Iy E
i f

https://www.mcth.ir/
documents?Command=Core _
Download&EntryId=485

O—g .)}_ﬁwj@iubﬂwdu
NESUR EPIPY - S IV I
https://www.mcth.ir/

documents?Command=Core _
Download&EntrylId=463

cM:\J\J@'-J G cL5J~_o.>-‘ ‘U_-?LJ 43\3_3L;3|)'J:A

&;?JJ:_AM J_:.:“U —r .(\Y") J._:v Ju:_.w

e e 1S i A B A28 el
Sy (lamoys OLaLs (gfe gyl

Ol (3 Sl L Al o L o o imeon
(3lws) (5355 Olyss el J2o ol st ible
SLes o 0 s dble g 1 (6)1AS,30 L
Lyl Lag

das e gl Aags @L:} (S e ba
)36)!5\_;Mj¢_;AJ_;13JJHL¢g-l Cod s
W}&M@&)c.\.ﬁﬂﬁ)ﬂaﬂ c‘SJL.:LALg)\JU)
)ng’l_.fmd_iué)c.l_ljﬁ)d 4%.3)‘56}1_.%
Srmin S LE5 53 (gylslme g Cin 50 (6 bs dgS
e (S it A5 9 (G i Sl y (A gl L35l
bt golsloy s Joa slorl C s i)

)ourLgdng)\mWSjFJJUi_h)}gw‘
.:):L;JL.::{QL,JLMA_QL;@wﬁuLgJM
Sl e 5 slgzr sloa Jn Shoass ool (olal dnsl
sl ool ol ls) () s Sl O e
O 53 Laol&aalsl L 5 50l iy L slon foa
Sl e ol (ST alas doils s i s s
g}".’.‘ﬁ .Uia.l._.&'d,__...S"' M" )}: U"'i‘ B &L:_.“LW_ >
sy 3 L Shs ol A S sl e > 5 Jlaz>
gt oo slg b eyl oyt Bl e sls 36 Ua e
Jjﬁ&u%wéujﬁﬂgrﬂéuﬂ)}ijb
b bl Lagl 6,5k 51 Ly

s 53 Lol Y Jslns S ) ol
romal o alis

e o (5l cadlpal (3lno e g sl
Sy 36 (A8 Sl (se
bl an s e )by o oS sle]
Sl SOl 5y5 ) A, L cel
o = Ol b ediol )
https://doi.org/10.22108/ .v#-0v (YV)¥
amrj.2018.106183.1392

ol B3l 5 dil oy Oledw w30
D2 95 m 2k oyl S5 ) . (1TRY)
SATATAITQ 120 SN A W S WG WS- P S W U
AvY
.html

https://nmrj.ui.ac.ir/article_17621.

‘4_5.,\; 4)Lg_jv cst@g ‘4._:.,@ crubﬁ ‘J_JA:{- céjk_g_g
Clio, 36 . (WWA0) sl (gl 5 ol 5
BRI URJIPUYE-) . P W N RS )



OIS g 558l Lo,

formation of customer loyalty. Journal of
Service Research, 1(1), 82-92. https://doi.
org/10.1177/10946705980010010.

Azizi, S., & Kapak, S. (2013). Factors affecting
overall brand equity: the case of shahrvand
chainstore. Management and Marketing
Journal, 11(1). https://www.mnmk.ro/en/
documents/2013-01/7-9-1-13.pdf.

Babhari, J., Farahani, B., Bahari, S., Bazleh, M., &
Bahari, H. (2016). The Effect of Customer
Satisfaction and Brand Type on Brand
Loyalty in the Hotel Industry A Case of Five
Star Hotels in Tabriz. Geographical Journal
of Tourism Space, 1-18. https://sanad.iau.ir/
en/Journal/gjts/Article/5253347jid=525334

[In Persian]

Becker, J. M., Rai, A, & Rigdon, E. E.
(2013). Predictive validity and formative
measurementinstructural equation modeling:
embracing practice relevance. Proceedings
of the 34th International Conference on
Information Systems. Retrieved from https://

aisel.aisnet.org/icis2013/.

Brammer, S., Millington, A., & Rayton, B.
(2007). The contribution of corporate
to organizational

social responsibility

commitment. The International Journal
of Human Resource Management,
18(10), 1701-1719. https://doi.

org/10.1080/09585190701570866.

Chaudhuri, A., & Holbrook, M. B. (2001). The
chain of effects from brand trust and brand
affect to brand performance: the role of brand
royalty. Journal of Marketing, 65(2), 81-93.
https://www .jstor.org/stable/3203382.

Chin, W. W. (1998). The partial least squares
approach to structural equation modeling.
Modern Methods for Business Research,
295(2), 295-336. https://[psycnet.apa.org/
record/1998-07269-010.

1635 anlllae) (g s sl azel s ol (0SS
i (i e o ol 5 0 e
e e G AN VRS
https://civilica. . }—w . N\ 5 S\_aB)
JNEEeya/com/doc

s @L\.\o} 6;_3.5; céﬁﬁ Q\J_:.A C‘)b)
20— Lol L il gla e (VP Y)

&A)@@jéﬂ&)ﬁc@ﬁb\ﬂe)\)j

https://www.mcth.ir/DesktopModules/
Bring2mind/DMX/API/Entries/
Download?Command=Core _
Download&Entryld=495&language=fa-
JR&Portalld=0&Tabld=261

U CHUVSIRIT A} 20 ) R U WP - SP S WS
ok it gobldy g slazel a5, ol
SOkl puS et g be LB
Q1 L R U JURNCONF R V) § WP SV SN V)
https://doi.org/10.22051/ AVA-VFY
BMR.2022.38923.2293

@L:.a
Abid, T., Abid-Dupont, M. A., & Moulins,

J. L. (2020).
responsibility brings to brand management?

What corporate social
the two pathways from social responsibility
to brand commitment. Corporate Social
Responsibility and Environmental
Management, 27(2), 925-936. https://doi.
org/10.1002/csr.1856.

Abbasi, A., Mansourabadi, Z., & Mahmoudshahi,
S. (2017). The effect of corporate social
responsibility on customer trust and purchase
intention with emphasis on the mediator
role of customer satisfaction. Journal of
Business Management, 8(4), 855-902.
http://doi:10.22059/jibm.2017.61304 [In

Persian]

Andreassen, T. W., & Lindestad, B. (1998).
The effect of corporate image in the

Arnogi 5 (5,500, gy — sals dolilas

Ohgah g Salia S gale Garad

0 V¥ ¥ b i o lez 0)lads ¢« p20 3 Jloo




S 5 SR80S Sy - sole dulilad

Ol s gSads 8 gale andd

¥ el oglacd iz o

G L ol yites (50lBg o e selozz] Eodgns il

S i Lol g 9gad iy gl (2eibe

Transport Management, 42, 47-54. https://
doi.org/10.1016/j jairtraman.2014.08.001.

Esmaeilpour, M., Sayadi, A., Delvari, M.,
& Mousavi, S. (2018). The Impact of
Corporate Social Responsibility on Brand
Loyalty through Brand Credibility (Case
Study: Saderat Bank of Iran, Bushehr
City) New Marketing Research Journal,
7(4), 57-76. http://doi:10.22108/

nmrj.2018.106183.1392  [In  Persian]

Farzinfar, Z., Saeida Ardakani, S., & Naderi,
M. (2016). Influence of Corporate Social
Responsibility on Customer Loyalty with
Regard to the Role of Customer Trust
and Satisfaction as Mediators. Tourism
Management Studies, 11(33), 63-83. http://
d0i:10.22054/tms.2016.4164 [In Persian]

Galbreath, J., & Shum, P. (2012). Do
customer satisfaction and  reputation
mediate the CSR-FP link? evidence

from Awustralia. Australian Journal of
Management, 37(2), 211-229. https://doi.
org/10.1177/0312896211432941.

Gullupunar, H., & Gulluoglu, O. (2013). Voters'
loyalty to a political party in terms of
organizational commitment factor: a research
on voters living in big cities in Turkey.
Humanities Sciences, 8(1), 82-99. https:/
doi.org/10.12739/10.12739.

Iranzadeh, S., Ranjbar, A., & Poursadegh, N.
(2012). The effects of marketing mix
elements on brand equity. New Marketing
Research Journal, 2(3), 155-172. Retrieved
from https://nmrj.ui.ac.ir/article_17621 .html
[In Persian]

Islam, T., Islam R, Pitafi, A. H., Xiaobei, L.,
Rehmani, M., Irfan, M., & Mubarik, M.
S. (2021). The impact of corporate social
responsibility on customer loyalty: The

mediating role of corporate reputation,

Choi, B., & La, S. (2013). The impact of
corporate social responsibility and customer
trust on restoration of loyalty after service
failure and recovery. Journal of Services
Marketing, 27(3), 223-233. https://doi.
org/10.1108/08876041311330717.

Chun, K., & Bang, W. (2016). Effect of CSR
on customer loyalty: moderating effefct of
authenticity. International Journal of u- and
e- Service, Science and Technology, 9(5),
135-142. https://article.nadiapub.com/
IJUNESST/vol9_no5/12.pdf.

Dapi, B., & Phiri, M. A. (2015). The impact
of corporate
brand loyalty. Journal of Governance
and Regulation, 4(4), 8-16. https:/
virtusinterpress.org/IMG/pdf/10-22495 _
jer_v4_il_pl.pdf.

social responsibility on

Dawar, G., Polonsky, M. J., & Bhatia, S. (2023).
Corporate social responsibility: a cluster
analysis of manufacturing firms in India.
Social Responsibility Journal, 19(9), 1707-
1727. https://doi.org/10.1108/SRJ-09-
2022-0370.

Djatmiko, T., & Pradana, R. (2016). Brand
image and product price; its impact for
Samsung smartphone purchasing decision.
Procedia-Social and Behavioral Sciences,
221-227.  https://doi.org/10.1016/j.
sbspro.2016.05.009.

Deputy of Management and Resources
Development (2022). Performance of the
5th year of the 6th Development Plan of
Iran Tehran: Ministry of Cultural Heritage,
Tourism and Handicrafts. https://[www.
mcth.ir/documents?Command=Core_

Download&Entryld=463  [In  Persian]

Erkmen, E., & Hancer, M. (2015). Linking brand
commitment and brand citizenship behaviors

of airline employees. Journal od Air



OIS g 558l Lo,

Levy, S.E., & Park, S. Y. (2011). An analysis of
CSR activities in the lodging industry . Journal
of Hospitality and Tourism Management,
18(1), 147-154. https://doi.org/10.1375/
jhtm.18.1.147.

Lho, H., Park, J., & Yu, J. (2019). The effects
of corporate social responsibility (CSR)
initiatives on brand image, brand prestige,
and behavioral intention. International

Journal of Tourism and Hospitality Research,

33(4), 63-74. http://doi.org/10.21298/

IJTHR.2019.4.33.4.63.

Liu, M. T, Liu, Y., Mo, Z., Zhao, Z., & Zhu, Z.
(2020). How CSR influences customer
behavioural loyalty in the Chinese hotel
industry. Asia Pacific Journal of Marketing
and Logistics, 32(1), 1-22. https://doi.
org/10.1108/APJIML-04-2018-0160.

Mandhachitara, R., & Poolthong, Y. (2011). A
model of customer loyalty and corporate
social responsibility. Journal of Services
Marketing, 25(2), 122-133. https://doi.
org/10.1108/08876041111119840.

Martinez, P., & Del Bosque, I. R. (2014).
Analyzing responsible corporate identity
in the hospitality sector. Tourism, Culture
and Communication, 14, 183-197.
https://doi.org/10.3727/1098304 1
5X14213698267398.

Matute-Vallejo, J., Bravo, R., & Pina, J. M.
(2011). The influence of corporate social
responsibility and price fairness on customer
behaviour. Corporate Social Responsibility
and Environmental Management, 18(6),
317-331. https://doi.org/10.1002/csr.247.

Memon, M., Thurasamy, R., Cheah, J., Ting, H.,
Chuah, F., & Cham, T. (2023). Addressing
common method bias, operationalization,

sampling, and data collection issues

in quantitative research: review and

customer satisfaction and trust. Sustainable
Production and Consumption, 25, 123-135.

https://doi.org/10.1016/j.spc.2020.07.019.

R., & Arasli, H. (2007).
Customer based brand equity: evidence
the hotel
Quality.  an  international
journal, 17(1), 92-109. https://doi.
org/10.1108/09604520710720692.

Kayaman,

from industry. Managing

Service

Keller,K.L.(1993).Conceptualizing, Measuring,
and Managing Customer-Based Brand
Equity. Journal of Marketing, 57(1). https://
doi.org/10.2307/1252054.

Kim, W. G., Lee, S., & Lee, H. Y. (2007). Co-
branding and brand loyalty . Journal of Quality
Assurance in Hospitality and Tourism,
8(2), 1-23.  https://doi.org/10.1300/
J162v08n02_01.

Kotler, P.(2001). Marketing Management,
millenium edition. Prentice-Hall, Inc.

Lahap, J., Ramli, N. S., Said, N. M., & Radzi, S.
M. (2016). A study of brand image towards
customers satisfaction in the Malaysian
hotel industry.  Procedia-Social
Behavioral Sciences, 149-157. https://doi.
org/10.1016/j.sbspro.2016.05.430.

and

Larasati, Y., & Hananto, A. (2012). The role
of value congruity and consumer brand
identification toward development of

brand commitment and positive word of

mouth. SSRN. http://dx.doi.org/10.2139/

ssrn.2200313.

Latif, K. F., Perez, A., & Sahibzada, U.F. (2020).
Corporate Social Responsibility (CSR)
and customer loyalty in the hotel industry:
A cross-country study. International

Journal of Hospitality =~ Management,

89, 102565. https://doi.org/10.1016/].

1jhm.2020.102565.

Arnogi 5 (5,500, gy — sals dolilas

Ohgah g Salia S gale Garad

0 V¥ ¥ b i o lez 0)lads ¢« p20 3 Jloo




S 5 SR80S Sy - sole dulilad

Ol s gSads 8 gale andd

¥ el oglacd iz o

G L ol yites (50lBg o e selozz] Eodgns il

S i Lol g 9gad iy gl (2eibe

trust and  relationship  commitment.
International Journal of Service Industry
Management, 18(5), 510-533. https://doi.

org/10.1108/09564230710826278.

OfficeofPlanningand Budgeting(2023).Yearbook
of 1400 (2021) Tehran: Ministry of Cultural
Heritage, Tourism and Handicrafts. https://
www.mcth.ir/documents?Command=Core_
Download&Entryld=485 [In Persian]

Oliver, R. L. (1999). Whence consumer loyalty?
Journal of Marketing, 63(4), 33-44. https://
doi.org/10.2307/1252099.

Rahimnia, F., & Fatemi, Z. (2012). Studying the
Mediator Role of Customer Based Brand
Equity in Successful Customer Relationship
and Brand Image of Five Star Hotels in
Mashhad. New Marketing Research Journal,
2(1), 73-92. Retrieved from https:/nmrj.
ui.ac.irfarticle_17580.html [In Persian]

Sartori, A., Mottironi, C., & Corigliano, M. (2012).
Tourist destination brand equity and internal
stakeholders: an empirical research. Journal of
Vacation Marketing, 18(4),327-340. https://
doi.org/10.1177/135676671245968.

Sen, S., & Bhattacharya, C.B. (2001). Does doing
good always lead to doing better? Consumer
reactions to corporate social responsibility.
Journal of Marketing Research, 38(2), 225-
243. https://[www jstor.org/stable/1558626.

Servera-Frances, D., & Piqueras-Tomas, L.
(2019). The effects of corporate social
responsibility on consumer loyalty through
consumer perceived value. Economic
Research, 32(1), 66-84. https://doi.org/10.1
080/1331677X.2018.1547202.

Shin, Y., & Thai, V. V. (2015). The impact of
corporate social responsibility on customer
satisfaction, relationship maintenance and

loyalty in the shipping industry. Corporate

recommendations. Journal of Applied
Structural Equation Modeling, 7(2), 1-14.

https://doi.org/10.47263/JASEM.7(2)01.

Ministry of Cultural Heritage, Tourism and
Handicrafts. (2023). Information Diffusion

Indeces. Tehran: Ministry of Cultural
Heritage, Tourism and  Handicrafts.
Retrieved from https://www.mcth.ir/

DesktopModules/Bring2mind/DMX/
API/Entries/Download?Command=Core_
Download&Entryld=495 &language=fa-

IR&Portalld=0&Tabld=261 [In Persian]

Mirzaeinezhad, A., Ahmadi, P., &
Khodadadhosseini, H. (2021). The impact
of corporate social responsibility on purchase
intention: Exploring the role of loyalty, WoM,
reputation, satisfaction and trust. Proceedings
of the 1st international conference on the
mutation of management science, economics
and accounting. Sari: Adib institution of
higher education in Mazandaran. Retrieved
from https://civilica.com/doc/1464429/ [In

Persian]

Morgan, R., & Hunt, S. (1994). The commitment-
trust theory of relationship marketing. Journal
of Marketing, 58(3), 20-38. https://doi.
org/10.2307/1252308.

Nadalipour, Z., Imani Khoshkhoo, M. H., &
Eftekhari, R. (2019). An integrated model
of destination sustainable competitiveness.
Competitiveness Review, 29(4), 314-335.
https://doi.org/10.1108/CR-12-2017-
0086.

Nematollahi, I. (2019). Empirical investigation

of trust antecedents and consequences
in decentralized supply chain. Decision
Science Letters, 8(4), 483-504. https://doi.

org/10.5267/j.ds1.2019.4.004.

N'Goala, G. (2007).

resistance: the effect of perceived equity,

Customer  switching



OIS g 558l Lo,

Usta, M., Berezina, K., & Cobanoglu, C. (2014).

The impact of hotel attributes’ satisfaction
on overall guest satisfaction. Journal of
Service Management, 6(3), 1-12. https://
scholarworks.umass.edu/cgi/viewcontent.
cgi?article=1323&context=gradconf_
hospitality.

Wang, G. (2002). Attitudinal correlates of

brand commitment. Journal of Relatioship
Marketing, 1(2), 57-75. https://doi.
org/10.1300/J366v01n02_04.

Xiao, Q., Yoonjoung Heo, C., & Lee, S. (2017).

How do consumers' perceptions differ across
dimensions of corporate social responsibility
and hotel types? Journal of Travel and
Tourism Marketing, 34(5), 694-707.
https://doi.org/10.1080/10548408.2016.1
232671.

YarAhmadi, F., & Bayat, S. (2022). Investigating

the Effect of Brand Association on Customer
Trust and Loyalty with the Mediating Role
of Brand Commitment in Bank Mellat
Branches in Hamedan Quarterly Journal of
Brand Management, 9(3), 143-178. http:/
doi:10.22051/BMR.2022.38923.2293 [In

Persian]

Zeithaml, V., Berry, L., & Parasuraman, A.

(1996). The behavioral consequences of
service quality. Journal of Marketing, 60(2),
31-46. https://doi.org/10.2307/1251929.

Social  Responsibility —and  Environmental
Management, 22(6), 381--392. https://doi.
org/10.1002/csr.1352.

Smith, K. T., & Alexander, J. J. (2013).
Which ~ CSR-related  headings  do
Fortune 500 companies use on their
websites? Business Communication
Quarterly, 76(2), 155-171. https://doi.

org/10.1177/1080569912471185.

Sobel, M. E. (1996). An introduction to causal
inference.  Sociological ~Methods and
Research, 24(3), 353-379. https://doi.org/1
0.1177/004912419602400300.

Soper, D. S. (2024). A-priori sample size
calculator for structural equation modeling.

Srivastava, S., & Singh, N. (2021). Do Corporate
Social Responsibility (CSR) initiatives boost
customer retention in the hotel industry? a
moderation-mediation approach. Journal
of Hospitality Marketing and Management,
30(4), 459-485. https://doi.org/10.1080/1
9368623.2021.1841705.

Susanti, E., Rafika, M., & Melinda, T. (2021).
Consumer Brand Engagement on Brand
Loyalty: The Role of Brand Satisfaction
as a Mediating Variable. International
Conference on Entrepreneurship (ICOEN),
pp:306-322. https://doi.org/10.18502/kss.
v5i5.8818.

Arnogi 5 (5,500, gy — sals dolilas

Ohgah g Salia S gale Garad

0 V¥ ¥ b i o lez 0)lads ¢« p20 3 Jloo




S 5 SR80S Sy - sole dulilad

Olgah s 8k 8 gales gaxd

O F Yl oo o e g s

G L o yiie (5)0g o i elota] Codgins I o o—0—0—06—0

S yiion Cald ) g 2 Wy gl il

11 984= C3R1
11 7& 0= C3Rz \
11474  C2R3 \\‘\1'?
12 .42
.
12.074=  C3R4 hla_g
10.
11 gad=  paps -t
a.
12,39  CERE “/m'
s
11.
g
11.56e=  CEET )
/11.
11 gow C3RE
11 55 4= C3RS
12.044= CHRAO
Chi-Square=852.40, df=370, P-value=0.00000, RMSEAR=0.078
o R Jow 2 IS
«Bd‘uﬂx:idj.\q
o R o b4 S i)
.>)|>QL5J;.L=Qlﬁ&q@_;éﬁ\idu‘g\g})(}uw\ \
.M@Jﬁklbbbf@bb%&hw‘ Y
bzl
S e S Glles slaay 2 S gl oo ¥
S e 2b5) S L1 OUSHS (650,40 2 ¢
g 1 lo8T Jas o Jaoeeom 3 cyilsd 3 ool oo °
(;- —} ol Coley 5536 slas Il Jia ¥ pames dai 5o 1
=] e P8
& '% Syb e Cale) s ps alen Lasly)l 3 slie v
3
g 1 S Coley |y g8 aS e SO e oyl pe A
[}
8 b 3yl rale (58, US Jos ol q
<
© ol bl 55 e glac s oy all dne o, 36 sl ol e '
Sph e bt slazel LB 2S5 Jxa ol )
SN OSan L 5l s Bl s GLS)S oLl ol sl 31 .
el Sl S5




OIS g 558l Lo,

s P ] b e S )
213 355 FNSE 8 n SIS Gl wle s gl Y
SN O 35 5 JlS LSl il as cibge Jma 80l b 5 oLS)S s
At G Al e
g 1 Wl VG Canis 1 Ss 3 o ol s Lassans Vo
N s
g 3 amsl eSS glagleslw s Lo piae an |y 555 GLSHS o ol .
=) - Ly L. N
2 :\}3 aS aas o ) Ol ol GLasHS as fms glaculw (6 dyslan) W
—cg \’J Sokes! .J_:S)\)Jj@_é-gasuzj‘;)lsgr{xsjﬂé%é&m
& S o S a4 S sl Ja gl [N
23505 3l g0 5 65 5 MWl ralS (gl glaal \4
sl g5:>\J J.‘Jﬁ A_}ﬂ.aa C):" Y\
.w\‘fu.llmﬂjmi‘_;bbxﬂd\ YY
ol S e Yy
Rahimnia LV el 3 (Sl ilie IS o] vy
& Fatemi, Ly ppds S o 5352 3 3 e okl Jin ol 53 CslBl Yo
2012
ils3e 5 0l g sl J22 QLIS Y
ol SVob (lants s Jos ol YV
.;,\;ﬁwdﬁ,a:upﬁupwpd\ YA
Lol gy e o ) Y4
.flybduw‘)awul Sy ool ) o Yo
Sy NBle Jin cpl 53 Sl (Sl e e ¥\
Wang, . . e .
2002 (St C,.l\.,,a) ("‘Sgi‘ o)\.a;.ult)uwl Oleds )l V.wa‘y- L)SJJLQ Yy
)zc,_ﬂlé\;)u)‘)njﬁuxﬁgg;lb,\_zﬂo_ildrjl,h.;}s)k:_‘.g v
23,5 oLl (..:_&bj_l'z}
b 2l 4 ek b S e el e ve
6 on g O R N EPR STy P Yo
Cmlom T 31 aS Gl 5 oy sl Oy o (6l ez .
) MG—:&D—_{}M)J}DT}Mbwwﬁ‘)ﬁobjﬁwu‘ vy
Abid et ;ﬂ RGSu— w\«e o= ‘5\4,_4 )‘L—:’Q'il L5j—<:'>
al., 2020 ;L JECRUNPY. et 33 & 6 ol (5 lon Tads Jon ) FA
e 3 5 b ol el el e (sl o ol e o)l s v
=l s sl Jaa
S el 83l ) (s guas” A3le y Jon ol 5 pe £
ible dgas _
oAbl dems el (o San S (S o a0yl g3 el (g o ol e 0
B (:l_>.._';l

gl 9 (6K ,5 i - sale Al

Ohgah g Salia S gale Garad

0 VPV b o)l o)l ¢ @0 s Sl




S 5 SR80S Sy - sole dulilad

Ol s gSads 8 gale andd

O F Yl oo o e g s

G L ol yites (50lBg o e selozz] Eodgns il o—0—0—06—0

Grmie Cald) g el iy pgal (il

o= e b a S &)
oS S Joa al e Jil a3 ol 31 Vsame e | Y

) aslsl Jos ol 5> Cwll qpl:w&» sy

Kimetal., 0 o 2 ol S ¢t

156
2007 SO P
St e DS b Jp cnl e ¢o
2 65 gln ST oS o CsBl s ol 53 4 ben s
Als 49 S




